{CREATIVE iMEDIA} {Year 11}
·                Autumn
Assessment:

Coursework portfolio development, practical design activities, portfolio reviews, final coursework submission and moderation preparation.
                  Spring
Assessment:

Past paper questions, knowledge quizzes, mock examinations and final examination preparation. 
Assessment:
) 
Overall Qualification 
60% Coursework (NEA) and 40% Examination. [Year 11 iMedia | PDF], [Specificat...(J834).pdf | PDF] 
                 Summer
 Homework 
Homework is set weekly through the school's online learning platform, eRevision. 
Activities may include revision tasks, industry research, examination practice questions, planning document analysis, media product analysis and independent study activities. 
Regular engagement with homework supports students in developing the knowledge and skills required for success in both the coursework and examination elements of the qualification. 

Overview
Final Examination
1 hour 30-minute written examination worth 40% of the overall qualification. R094 – Visual Identity and Digital Graphics.Coursework (NEA) – contributes towards the combined 60% coursework weighting. [Year 11 iMedia | PDF], [Specificat...(J834).pdf | PDF] 
R093 – Creative iMedia in the Media Industry 
Written Examination – 40% of the overall qualification. [Year 11 iMedia | PDF], [Specificat...(J834).pdf | PDF] 




R093 – Creative iMedia in the Media Industry 

Following coursework completion, students focus on preparing for the written examination. 
The Media Industry 
Media sectors and products, job roles within the media industry, traditional and digital media.  
Factors Influencing Product Design 
Purpose of media products, client requirements, target audiences, research methods, media codes and conventions.  
Pre-Production Planning 
Mood boards, mind maps, visualisation diagrams, storyboards, work plans and Gantt charts.  
Legal and Ethical Considerations 
Copyright, intellectual property, data protection, privacy and permissions.  
Distribution and Media Files 
Image file formats, audio file formats, video file formats, compression and distribution platforms.  

In Year 11, students complete the OCR Cambridge National in Creative iMedia qualification through the completion of the R094 Visual Identity and Digital Graphics coursework unit and the R093 Creative iMedia in the Media Industry examination unit. Together, these units develop creativity, digital design skills, problem solving and an understanding of how media products are planned and created for real clients and audiences.  
R094 – Visual Identity and Digital Graphics 
During the Autumn Term, students focus on completing the OCR-set assignment for the Visual Identity and Digital Graphics unit. 
Working from a client brief, students learn how businesses and organisations create effective visual identities and branding to communicate with target audiences. 
Topics Covered 
Developing Visual Identity 
Client briefs, target audiences, mood boards, mind maps, visualisation diagrams, design concepts and branding.  
Digital Graphics 
Logo design, typography, colour theory, graphic design principles, digital graphics and visual communication.  
Review and Evaluation 
Evaluating design decisions, refining products and reviewing work against client requirements.  


